. e - - DY
¥

- &

DOCUNENT RESUNE

ED 117 705 v : CS 202 855
AUTHOR " Ppietila, Veikko | ) -
TITLE People's Conceptions of Mass Media: A Study about the v

} People™s Conceptions as to the Significante of+the —
v : Mass Media and Their Punctions before and after the = .
p Infroduction of Television: T
- INSTITUTION— - Tampere Uniw. (Pinland). Research Inst.. == . =
—  REPORT NO~ NzO=16/197%1 —— o o

. PUB DATE T1
'EDRS PRICE ‘M¥-$0.83 HC-$2.06 Plus Postage ’
DESCRIPTORS. . Attitudes; Audiences; Broadcast Televisionj *Changing

Atti+tudes; Higher Pducation; *Mass Media; *Madia

Research; National Surveys; News Media; *Public

Opinion; *Television Research o
IDENTIPIERS *Lapland

ABSTRACT | .
o This report deals with several questions concerning
the FPinnish people's conceptions of the mass media, especially in a .
situation when the introduction of a nev medium, television, is
changing the field of mass communication. The subjects for the survey
vere television owners and non-owners in Lapland. The questions dealt
with in this descriptive survey are the following: what is tha
significanca attached by people to television and what are the
functions which they consider television to fulfil for them; how does
the introduction of talevision affect conceptions as to the
significance and functions of the other nmass media; what advance
ideas do people have as to the importance and functions of
television, and how do these advance ideas correspond to their actual
axperience; and wha® are the factors underlying the conception of
television as significant in general and as a means of fulfilling
‘ certain functions, such as the transmission of news, general :
information, ar+ and entertainment. (7TS) '

5

L2 bR 22T *******#**#***#***#**************************#*h#*******#***#*

* Documents acquired by PPIC include many informal unpublished *

* materials not available from other sources. PRIC makes every effort *

* to obtain the best copy available, Nevertheless, items of marginal *

* reproducibility are often encountered and this affects the quality *

» * of the microfiche and hardcopy reproductions ERIC makes available *
- % yia the ERIC Document Peproduction Service (EDRS). EDRS is not *
* responsible for the quality of the original document. Reproductions *

* *
* *

supplied by EDRS are the best that can bhe made from the original.
02090 o oo o o I R ol e oo e e e o ot e oo oo o e o o o e o o oo o ok e oo et e e




US CEPARTMENT OF HEALTH,
EOUCATION A WELFARS
NATIONAL INSTITUTE OF

EOUCATION

THIS DOCUMENT MAS BEEN REPRD-
DUCEO EXACTLY AS RECEIVED il;&
THE PERSON OR ORGANIZATION ORIGIN-
R ATING IT POINTS OF VIEW OR OPINIONS
O STATEO DO NOT NECESSARILY REPRE-
Lol ) SENTOFFICIAL NATIONAL INSTITUTE OF
f‘k A EDUCATION POSITION OR POLICY

Bl

]

research
reports
Tutkimuksia

N:o 16/1971

[T

«

PEOPLE'S CONCEPTIONS OF THE MA%@_HEDIA
. ‘ %,
A study about the people's conceptions asrio the significance
of the mass media and their functions befare and after the
introduction of television.

2

Research Institute of the Univarsity-of Tampere
‘Tampere 1971

Tampereen Yliopiston Tutkimuslaitos




L 4
J’h r —
‘ - | \ )
CONTENTS . “ | | ;
1. BACKGROUND OF THE INVESTIGATION +euuvuuevnernennnennes 1
e 2. CONCEPTIONS AS TO THE S'IGNIFICANCE OF THE MASS MEDIA 2
. 3. CONCEPTIONS AS TO THE'FUNCTIONS OF THE MASS MEDIA ... 8 |
. 4, I»\DVANCE NOTIONS AS Tb THE SIGNIFICANGE AND FUNCTIONS
OF TELEVISION 0'"1000;‘“:(.'00.0............l.lo'..o....'. .16
5. FACTORS AFFECTINGVTHE SIGNIFICANCE .AND VERSATILITY
CONCEPTIQNS OF TELEVISION % 00000000000 0s PN eSS POIETPLEPEE V 22
\*
g
. B




1. BACKGROUND OF THE INVESTIGATIONY?

This report deals with several questions concerning the

people's conceptions of the mass media - especially in a sirt-
uation when the introduction of a new medium, televi;ion, is
changing the field of mass communication. The questions dealt
with in this descriptive survey are the following. First of
all, what is the significance or importance attached by o;ople
to television, and, what are the functions which they consider
telo;ision to fulfil for them; secondly, how does th%fintro-
: duction of television affect conceptions as to the signifi-
cance and functioné of the other mass mediaj; thirdlf, what
advance ideas do people have as to the importancoﬁénd functions
of television, and how’do these advance ideas correspond to
their actual experiencej and lastly, what aqg the factors un-
derlying the conception of televxsion as s;ﬁnificant or impor-
tant in general and as a means of fulfilli chertaln functions,
such as the transmission of news, general qnf rmation, art and
entertainment. - 'The way in which these questIons are formu-
lated is similan to that in certain earliqr iinnish 1nvestiga-
tions of people 8 conceptions of the signiflcance and functions

- of the mass media. It has to be noted that be are concerned

here exclusively with the subjective 1mage! people have formed

of the mass mediaj not necessarily with thd‘true objective

N 1]
functions of the media. vl

8
The details concerning the rescarch setting, the research
material, ctc, are presented in the repornt: Kaarle Nordenstreng:
"The extension of television to Finnish Lapland", Research Re-
ports from the Section for Long-Range Plapqing, the Finnish '
Broadcasting Company, n:o 1l1. The reader should:familiarize
~himself with Nordenstreng's report before reading this.
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2. CONCEPTIONS AS TO THE SIGNIFICANCE OF THE MASS HEDIA

In thiw first section we deal with the importance or signif-
icance attached by people to the mass media, and the way in
which these conceptions are altered when television is intro-
duced as a new factor in the media field. Conceptions as to the
significance of the media were elicited in the following ques-
tion: ’ .

If alijof the media listed on this card suddenly ceased

existing, which of them would you miss the most? And

the second mo?t?

The interviewer's task was to continue in this nay until
all the media listed had been placed in order of decreasing
importance. In the 1966 interview, when television had not yet
reached the area where the interviews were made, the following

media were listed on the card, in this order: radio, newspaper,

magazine, books and movies. In the 1967 interview series,

those who had in the meantime acquired a television set were

given a card on which television was at the head of the list.<

followed by all the others. This question“had been used in the

same form in the 1965 "basic study" inten#icwsl, so that the

- findings obtained in thd Lapland television project can be com-.
‘Pared to earlier onel; \

It had been obscrvcd in the 1965 study that in cases when

one or the other of the electronic meﬁia -~ pradio and television -

was not available, the significance o
‘ @ ﬂ
I L‘ “ 5

1, national survey (N=1704) cariied @ut jointly by the Finnish
Broadcasting Company and the Univeqsities of Helsinki, Tampe-
re and Turku to discover patteins of use and evaluation of
the mass madia. i ! !

thc one which was avail-




able was especially great. On the basis of this observation .

we might assume that before the introduction of television the

importangg,qfAnadia_naa_aapaciallyagneat,nand~xhat_speciiically_~+;

this importance has been reduced by television. On the other
hand, we would not expect the availability of television to
affect the position of the newspaﬁer to any great extent.

[y

Table 1 illustrates the way in which the most favored posi-

- tion was distributed among the various media, among both those

who by 1967 had acquired a TV set and those rho had not, in both
interviews of the Lapland project. For purposes of comparison
the corresponding data from the 1965 research, for television
owners and non-owners, aéevélso shown. .
If we examine the distributions for TV-non-owners, we find
that in the two interviews of the Lapland study - 1966 and 1967,
they remain practically unchanged, and thag they are also almost
identical with the distribution among gon-owners found in the
1965 "basic study". The "most-preferred" distribution among
television non-owners thus appears to be highly stable. In these

I
TABLE 1. The significance of the media. The percentual distribu-
tions of the most missed media in the following groups:

¥

. +TV:L66 = Lapland data, TV-owners, 1966 interview
+TV:L67 = Lapland data, TV-owners, 1967 interview
+TV:b65 = basic atudy data, TV-owners
-TV:L66 = Lapland data, TV-non-owners, 1966 interview
-TV:L67 = Lapland data, TV-non-owners, 1967 interview

. -TV:b65 = basic study data, TV-non-owners
media . tTV:L66 +TV:L67 +TV:b65 -TV:L66 =-TV:L67 -TV:b65
‘television . 27 % 35 % . m . e
radio .56 % 22 19 64 % 62 % 61 %
nevwspapers 35 41 40 20 30 25
magazines 1 3, 1 1.5 1 1l
books 4.5 3 5 y 5 6
movies 0 0 0 1 0.5 0
don't know 3.5 4 .0 ' 0.5 1.5 7
. 100 % 100 % 100 % 100 % 100 % 100 %
6




#

groups, radio is clearly the most important of the media; this

positiom has been assigned to it by almost two thirds of the

e 3

‘the ﬁbé?“lﬁpd?féﬁt by s1ighly less than one third of each group,
and only very few resﬁondants (6-7%) gave that position to ofher
media - books, magazinés and movies. In the group which in 1967

. ' already owned a television setf the preference distribution for

— 1966, before the introduction of ,television, corregponded fairly

closely to the distributions for non-8wners, although the former

i

shovwed slightly less preference for radio and glightly more for

the newspapers than did the true non-owners, . "

=

The media preferences among those Laplanderespondents who in

“ el & .
1967 have acquired a television have changed from 1966 to 1967,
. *

-

= so that they now correspond fairly closelyvto that character-

izing the 1965 televis.on owners. As had been assumed, the im-

“

portance of radio has suffered a severe decline; the loss Be-
, N -

tween 1966 and 1967 is as much as 34 $-units. :Surprisingly

*

enough, this loss is not all in favor of television; the group

-

for whom newspapers are the ‘most important of the media has in-,

creased by 6 %~nnits. Thus in 13967, the most important medium

for t;levision owners is the newspaper; this was tr?e also of

televisiou owners in the 1965 basic study. The greater impor-

-

. tance of newspapers compared to television is also supported by

the results of reseéféﬁ%btudies during the 1966 television

iy

- e

strike and the 1967 newspaper strike. The lack. of neﬁspapers
irritated people .-more than that of television. '
The fact that it is the newspaper which has gained in impor-

tance with the coming of television can bé ipterpreted in a 7

L number of ways. For examp.e, the importance of the daily press




may have increased because its news and commentary provides the
L]

background for those events of which often only brief flashes

S ~—~are»eb%ained—£%om—te%evisionjvthus—permittfng“thé“féadétho‘fbrm“

an more integrated world view. In a study of the- ,eader,hip b

of a certain East Finnish newspaper, which compared televxsion
owners and non-owners as to what they read in the paper, it was
found that the non-owners read more than the owners of practi-
¢ ) cally everything, ex;:;; for news commentary and background
items, of which the TV-owners read considerably more. This in-
terpretation also receives 1nd1ﬁect support from the observatlon’
that, while teleylslog has in general led to a decrease in 1i-
brary borrowing, it has brought about an increase in loans of
a particular type of inst;dﬁental literature. Another explana-
tion mipht rest on the ob;ervation that with the coming of tele-

i

vision people's interest‘ﬁas shifted from foreign to domestic

and local affairs. It has also been found that in: Finland the !

neggpépeb is felt to be the most important source of 1oia1 ne?s. “
It further appears from Table 1 that for the televisf%% oWn-

ers in tﬁe Lapland data, television was the most important of

-the media somewhat less often than for the owners in the 196§

data. Evidently in- 1967 these people had had a teleg;sion set

.for such a short time before the iﬁterviewlthat their conceptions

had not had time to, crystallize to the samefextent as those of

the 1965 owners, whese éverage period of contamt with television

was cléarly longer. . | ‘
When the ‘relative importance of the media was approachéd by

comparinw the means of the order-of- impertance estimates for

each medium, the results corresponded fairly well to those ob-

In 8

Q tained by examining merely the medium given first place.
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1966 radio and the newspaper, in that order, were ciearly the
mest important in both groups. Then there is a considerable

‘f“gav_béfﬁié_ﬁé'comemto the néﬁfj"hégéiiﬁés,‘followed by booké

T Shd“moftés."'nn 1nteresting observatlon is that, al?ﬁbugh books

PSR

were given first place more often “than magazlnes,'a comparlson

of means shows the latter to be more %mportaptc Evidentlywtbere
is a small "elite" for whom books are all in all, but for the
general public boéks are less }mportanp than magazines. The
scatter in b;thbgroups is greatest for the category of books.
Among fele#ision‘non-owners:'theée is v;ry iittle d¥#fference
in means or scatterg between 1968’and 1967, Among TV-owners,
on the sther hand, there are séme very inferesting changes,
While radio is overshadowed by television as th; sihgle most
Amportant medium, in a comparison of means it comes out ahead.
As has already been mentioned, television is still such a new
medium for this group that conceptions as :o its importance have
not yet had time to crystaiiize by the time of the second inte
view., The facf that estimates as to its importance are the mos
widely scattered also lends support to this conclusion. On the
other hand, it is also possible that in some groups television
has not/&ived up to éxpéctations and that the large scatter is
due to this.

As we saw in Table 1, the preference .distribution among the

nen-owners in the Lapland study appeared quite s le from .the

" .
3

first interview to.the sccond. On the other.hand, in a panel

research design a mere comparison of distribut?ons‘between two

points in time is not sufficient proof of sfability, since 9

P

changes in opposing/éirections may cancel each other out. This

has been the case here alsc. If we leave out those respondents




» “
who on either the.first, the second or both occasicns gave .

"don't know" answers, among;TV-non-owners a full 35 % or over -

Fs

“one third of the rést have switched their mast important medium.

‘*Hbst"faifﬁful to their Bklglnal thoice are thOSe who in 1966’

-

~considered radio the most 1mportant - of these 26 % preferred

Sdme other medium in 1967. Less stable are those who in 1966
preferred‘the newspaper to all other media; 49 % “hawe changed
their minds by 1967. And »f those vho in 1966 D;eferred _some
other medium - magazines, books or movies - a fultr 77 % subse-
quently shifted to either radio or newspapers. It would thus
appear that the distribution is more stable:fhan the preferences,

As can be gathered from the sharp decline of radio preference

ameng telev181on owners in Lapland between 1966 and ~67, the
.

2

group whlch in 1967 prefers television has been recruited above
all frem former radio lovers. Of thosevwho in 1966 considered
radio the most important medium, 36 % héve become television
supporters. The gorresponding figure for newspaper preferrers

is 14 %, for those who prefer other media 17 % and for the dont-
know resprndents 12.5 %. On the other hand, quite a few of

those who in 1966 considered radio the most important have shift-
ed their preference to newspapers; this accounts for 25 %, one
fourth of the total. 30 % remained faithful to their original
preferencé. of th;se whoe in 19§6 preferfed newspapers, on the

other,

jand, a full 65 % claimed ?he same preference a year later.i
?hése findings indicate that it is the electronic media N radio
aﬂd telRvision - that aie mutualiy compensating., This is sup-
ported b the- fact that those wheo had acqulred a telev1sion set
now listened to the radis 2 great deal less, while the effecct

of TV on newspaper rcading 1as been slighter.

. 10
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In this section we aré concerned with people's ideas as to

the funtions of the®media, i.e. the purposes for whicﬁ they

L]

claim to use the media, and the way. in which these conceptions
& LN < -

are affected when television is intréduced. Four functions or

function areas were asked about: the news function; the infor-

. ‘iglation function, the art function and the entertainment function.
V. . »,

“Questions concerning the use of the various media for these

~functicnal areas Wwere posed as follows:
. “Which of these media do you use most often - )
- When you want to know what has happened in the world? (NEWS

EUNCTIon) H -

- When you want to develop yoursglf or in general to increase
your knowledge in different flelds? (IHFORHATION FUNCTION)

- When you want to have an artistic experience, or in general
to enjoy art? (ART FUNCTION) _ > ( .

- When you want to relax or spend your 1e13ure moments? (ENTER-
TAINMENT FUNCTION)

4

As in the case of the question about the general significance
of the media, here again the respondent was given a card contain-

I ing a list of media. Since these 1lists had been used, in the b

same form('algo in the 1965 interviews, the data were again conm-
paréble.‘ ﬂ

The preferences ofadifferént media on different function
areas in the previous}y used groups are givep in Table 2. - 1.1‘
Let us firatféxamine conceptions of the functions of the media

]

among those who do not own a televigion set; i,e, among those

* -
B




' %&e;teievisi@ﬁ—ﬁcnubﬁners_bf_-

é‘ﬂﬂﬁg study.

—ASTWE—gEée From Table 25 “the distributions in the various

~groups—again correspond quite ¢loscly. This is especially so

- and dividing the sum by the product of the number of func%iou

be more specific. gpe newspaper is experienced as more imbor-

R

in the case of the news function and the information function.

-~ When we compare the significance of the varicus media in serv-
ing different functions, we find that the radio is considered
tainment. In the field of information, radioc is about even with
the newSpaﬁErs, but books are more important than either. 1In.

any case, before televi51on, radio appea to fulfil the role

of a certaln klnd of general medium. Its versatility index varles

from 36 % to 34 % in the different groups. (The versatilfty index
is obtained by adding u> the number of respondents in each group

who say that they use the radio mest often for a given furction,
|

qustions (four) and the total numBerij respondents in a given

group.’) . ‘ , ’

&

The functions of the other media, comparedsto radio,-seem to

tant in the arca of the instrumental functions (news and infor-

] . *
mation).than in that of the expressive {unctions (art and enter-
- 5

tainment). Its versatility index varies between 1% % and 13 %.
O0f the other media, booké are felt teo be importantnin;the field
of the i?%@rmation functirn, but they have some significance alse
in those of art and entertainment. Their versatility indices
vany betweea 18 % and. 15 %. The importance of mapazines apd f[?

movies in various areas is slready smaller; the former are sig-
.- ’ .

- M -

‘most important in three functicnal areas: news, art and enter- -

'
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TABLE 2., The conceptions of the functions of the media. The

percentual distributions of the most used media in
s information, art-:and entertainment function areas.,
" The groups are same as in Table 1.

. news

NEWS FUNCTION

~-TV:L66

‘media +TV:L66 +TV:L67 +TV:b65 -TV:L67 =TV:b65
television - - 485 % .36 % . ’ -
radio 72 % 29 - 66.5 % 68 % 86 %
newspapers 224 31 4o 7 28 24 24
magazines 1 0 17 Co0 045 2 0
books 0 0 0 S 0 0
movies - o . 0 0 S0 0 1
~don't know 5° 5 7 3 3 6 9
100 $ - 100 § 100 % 99 % 100 % 100 %
INFORMATION FUNCTION L . T
‘media "+TV:L66 +TV:L67 +TV:b65 -TV:L66 <-TV:L67 ~TV:b65 {
telev181on . 22 % 23 % . y . . v
radio %" - 21 & 13 6 , 19 % 20 % 19 %
newspapers 22 11 14 19 21 - 20
magazines 5 6 3 g 7 5
books 41 36 41 38 36 31
movies 0 0 0 - ¢ 1 1 1
don't know 10 12 o 12 ) 14 15 24
99 % 100 % 99 100 % 100 % 100 %
ART FUNCTION
media +TV:L66 +TV:L67 +TV:b65 -TV:L66 -TV:L67 -TV:b65
television . 45 % 52 % - ¥
radio 20 % 6 u 19 q7 K 27 %
newspapers 2 0 1 1 2
magazines 6 3 2 8 2
books 13 7 9 11 13 7
-movies 9 3 5 7 12 7
don't know 50 36 27 ' 54 49 55
100 % 100 % - 100 % 100°% 100 % 100 %
ENTERTAINHKENT FUNCTION
medig +TY:L66 +TV:L67 +TV:b65 -TV:LGS ~TV:L67 ~TV:b65
television : 46 % sS4 % * * ot
radio 35 % 14 13 37 % 36 % by %
newspapers 7 4 3 8 7 8
magazines 15 9 10 15 19 11
books 27 14 12 2y 20 15
movies 6 3 1 . ' 5. 2
don't know 10 10 7 10 13 20
' + 100 % 100 % 100 % 100 % 100 % 100 %
i3
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nificant primarily as a medium of entebfainmgpt, the latter ‘as

an art medium. T o -
Although the preference distriﬁutions of the media over the
various functional are:s among the TV non-owners in the4Lap1and
'stﬁdy remain almost uﬁchanged from the fiist phase (1966) to the
secgnd (1967), a considerable number of shifts have nevertheless
occurred. If we again omit the 'don't know' answersnfor either
or both of the interviews, 33 % of the respondents Q&ve“chahgeQ
the medium they usé most often for obtaining‘héﬁs, u8 % have
changed their informationdmedium, 49 % thei; art ﬁédium, and 51'5
' 1

or over half the medium they use most often for entertainment.

Let us now examine the effect of television on these~ concep-

tions. Table 2 gives also the. data for TV-owners, again:for both
‘interview phases- and for the Tv-bwners in ‘the 1965 basic study.
As far as the TV-Bdners;in the Lapland study are concerned,

their conéeptions as to the functions éf the media in 1966, be-

fore they h;d ;cquired tef%vision sets, did not differ to any
noticeable eifenf from those of the non-owners already discussed.
‘Buttthe introduction of television has changed these conceptiohs:

to a ve?yxgreat extent, so that by 1967 conceptions in this;gfoup 1
corresponded quite closely to those of the TV-owners in the 1965
basic study. (Although the differences betweeaathese groups are

Quite small, they nevertheless give rise to some interesting

speculations; but we shall not enter upon these here,)

Table 2 does.not yet give a really good picture of' the way

in which television has affected ccnceptions of the media func-

first the percentual change, for each medium, in a given func-

14

|
|
1
tions. This can be seen more clearly from Table 3, which gives 1
i
i
)
|
!
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tional field™, and secondly, the pﬁoportipn,:for'gach medium,

of those who have shifted from some‘preferred medium t; televi-
sion, those whe have remained with the samé medium, shifted to
another medium or to the don't-know caf@gbr}. ’

Let us now examiﬂe tﬁe results one médium at a time. ‘ .
™ ‘ ‘
RADIO. The significance of radio has decreased with the coming
of television across thepboard, most of all, however, in the
functional fields of art and entertainment. A preference for-
radio has changed toc a preference for television fairly evenly

for all functions, indicating that television can compensate

for radio pretty much regardless of function. Thus it can be

said that with the cominc of television radio loses its func-

"tion as a general, all-purpose medium. The function of radio

which is retained best is that of a transmitter of news.

NEWSPAPER. The importaqge of the newspaper as a transmitter of

news has ;ctually ihcreased with the coming of television. This
is con;ist;nt with the finding tha? theigeneral significance of ;
the neﬁépa&er has also risen. 'In other funcfional fields the m
newspaper has lost some of its significance, though, taken‘a;' )
a whole, less than any other medium. When we examine changes
from 1966 to 1967, we find that televisjion replaces the newspaper
best in the entertainment function and most poorly in the area
of general inférﬁati&ﬁ. It is 1ntepgst;ng'td note that, while
the aignificancebof the newspaper in the news area, taken as a

whole, has increased, an entire 32 % of those who preferred the

newspaper as a news medium in 1966 have shifted to television as

1 This change is computed by subtracting from those preferring

a given medium for|a given function in 1966 those who prefer
it for the same function in 1967, and calculating what per-
centage the differédnce forms of the 1966 number,

15
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TABLE 3. Changes in conceptions as to the functions of the
, media after the introduction of television. General
change in preference, together with shift from -
varieous media.
lGenerali Shift to * Remains Shift. Shift to
change | N televi-  stable to ¢ don't know
o sion . other category
‘news function! |
radio | 60 % {161 -37 % 33 % 26 % 4 % 100 %
newspaper | +38 - 50 32 u8 - .18 2 100 %
information ?
] function< 1 : = - s .
radio -39 % 46 43 % 20 % ° 33 % 4 % 100 $
newspaper -49 43 20 8 58 14 100 %
magazine +8 12 8 17 58 17 100 %
book -12 92 11 51 22 16 100 %
'm““. 3 ' " . v .
art function “fk : .
radio P-71% L ous su g 11 % 21 % 24 % 100 %
magazine ~-57 14 50 o 0 50 100 %
book -43 28 43 21‘ : 11 25 100 %
movie -70 20, 65 5 5. 25 100 %
- entertainment | V .
function- '
-radio | -60 % 78 47 % 19 & 26 % 8 % 100 %
L newspaper - -47 15 -53 7. 27 13 100 %
magazine -36 | 33 52 18 24 6 100. %
( book -47 60 38 - 28 ¢ 22 12 100 %
| movie -64 - 14 36 14 43 7 100 %
- — . , 3 ~ . — .
functions
combine l
radio | -59 % [330 41 % 25 % 26 % 8% 100 %
newspaper -14 114 30 25 36 9 100 % .
magazine -3y ! 59 42 1y 25 19 100 %
book: -28 1180 25 39 20 16 100 %
] movie | -68 | a4 53 9 20 18 100 %

-
o A he———— — - S . 5 R 55

1 magazine, book and movie omitted because of low frequencies

2‘movie omitted because of low frequency

e

% newspaper omitted because of low frequency

Q s } ~16 : ) |




14

a preférred‘medium; In' general, it‘appears that those who
pre%efreé the newspaper in 1966 have not been particularly
faithfu; to their medium; that its significance has not de-
cl ned i& due to the large numbers who have shifted to the
newesparzr froem some other medium.

BOOXS., Tﬁe significaﬁ?e of the book, taken again as a whole,

hes decrcased less than that of any other medium except the

nevspaper, 1Its greatest decline has been in the field of the

expressive functions (art and entertainment); the loss of sig-

nificance as a medium of information has been smaller. Those

who preferred~it in 1966 for the expressi;e‘functions have also
been more likely to°shift to television for these functions than
those who had ;ééd books to obtain informatiorn. Unlike the
newspaper, thé book seems to have retained its significance due
to, the fa{thfdlness of its userfggthere Haié been fewer shifts
to television or othep media, ’

MAGAZINES: To a certain extent, the picture for this medium
resembles that for the newspaper and books, although its sig-
nificance as a whole has decreased more than that-of the latter

media. In the field of the information function, however, its

significance has actually increased, despite the fact that only

i

‘17 % of those who originally preferred this medium have remained

faithful to it. Television has replaced the magazine,- like the

book, most fully in the area of the expressive functions.

FILYN. Takén as a whole, the movie has lost more of its signif-

icance with the coming .f television that any other medium. This

has been due to its lack of instrumental function, with regard

to which television has replaced other media to a lesser extent

then in the fleld of the -¢. pressive functions.




.1§.

TA11 in“ali; fﬁe effect of television has been ﬁqat radical
Lin the sphere oflfhe electronic media - radio and the flim -

and less so in the field of the prinéed media, the newspéper,
the book and the magazine. Of the latter, the medium most af-
fected has been the magazine. Furthermore, television has re-
placed othe} m;dia most significantly in the area of the expres-

sive functions, art and entertainment, and less so for the

instrumental functions, news and informatiaon.

I
|
[
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4, ADVANCE NOTiONS AS qo THE SIGNIFICANCE AND FUNCTIO“S OF
: i i ‘
TELEVISION

In this section we are concerned with the i966 estimates
of the Lapland respondents as to how iﬁportant they thought
television would become for them, compared with‘the other media,
both in generai and separately for each functional area. Thﬁl»
we arévinterested)in 1) wha£ expectations people have of tele-
wvision beforehand, and 2) to whatkextent these correspond to
actual experience; i.e. are there any similarities between

these advance ideas, elicited in 1966, and the conceptions,

25

based on experience, elicited in 1967, . ! L
Advance conceptions as to the general significangce of tele-

vision were elicited in.the 1966 interviéwa*by means of the

# 4
in

following question:

Imagine that you have a TV set and that programs are easy
easy to catch here. In that case, which would be more
important for you, television or radio? And what about

television and newspaper?

@

The”question was continued until the respondent had compared
television with each of the other media. Ideas as to the sig-
nificance of television in the various functional areas were

elicited by means of the following question:

’

Imagine that you have a television and that programs are easy
to catch here. In that c se, which would you use more often
if you wanted to find out what has happened in the world,
televigion or ... (the medium preferred by the respondent

for this functién in previous questions)?

| 19 | - '
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‘ In the same way, the other functions were asked about: infor-

| ﬁatioh, art and entertainment. Note that television was %ft
\ compared' to each of the other media, but only to the one fﬁiﬁ'
i the reapondent, in answer to earlier questions, had said that
he used most often for that function.
Table 4 shows the distribution of the responses to these .
Questions, separately for TV- owners and non-oﬁners. The art
efunctioh, however, has been left out, gince, jﬁdging by the
numerous "don't-know" responses, it was clearly alien to the

i
A

respondents.,

When we examine advance ideas as to the general signifitcance

of televisioh, we find that television is estimated as less im-

portant than the newspaper, but more important than the other
=3 S ’

media. It is interesting that, although radio was clearly the

most impor%ant medium before the coming of television, it is

overshadowed by television alrgady&in thes® advance opinions,

while the newspaper, which earlier was 1é;s important than radio,v

in turn overlhadows‘television. The order of the media, in

»these preconceived ideas, appears to be the following: newspaper, ﬁ

ktelévision, radio, books, magazines and movies. This is exactly
. the same crder as that elicited by asking merely for the most

. important medium, after the introductign of TV in 1967,

Thus people seem to have a highly accurate picture already in

advance as to how_t’ﬁeviaion will affect their views of the gen-

eral significance of the media,

P

We were naturally exrecting that those who in 1967 have ac-

quired a TV~set would consider it more important already before-

#

hand than those not acquiring one. This seems, however, not to

hold true.:When we compare these advance ideas as to the'gen~

20
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TABLE 4. Advance concyntions as to the significance of tele-
- - vision iu-generalr and in various functionaul areas -
(art function excluded) among TV-owners (+TV) and
. "non-owners (-TV) in the Lapland data. Abbreviations:
. T™W = television. RD = radio, NP = newspapers, MG =
magazines, BO = hooks, MO = movies and DK = don't

know.
General ; News ;”Inform. | Enter-

» signif- | function fanction tainhent

Media: ~Comparison ficance : function

with 1966 +TVv -TV +TV TV +TV TV +Tv =TV

' TV-RD TV more importang 60% 56%| 6u4% 70% | 4I% 67% | 49% 50%
. equal 1mportance,§§¥ 12 12 { 11 10 26 16 10 13
. RD more important - 28 32 25 20 33 16 ¥v1 37

] = (N=))(222)(221) [(161)(149) | (46) (43) |(78) (82)

TV-NP - TV more important 31% 36% | 4u% 53% | 43% 45% | 47% 67%

equal importance,DK 13 12 6 10 - 16 17 7 6 -

NP more imbortant 56 52 | 50 .37 41 s 46 27
(N=)|(222)(221) ; (50) (62) | (49) (u42) [(15) (18)

TV-MG TV move impottant 66% ,65% - - 58% \60% |- 73% u1% |
équal importance,DKf 17 12° o 17 0. 9 17 ]
MG more important 17 23 ot b 25 30 18 42 '
e UNeNe222)¢221) | €12) (20) [(33) (32)
TV-BO TV more impo¥funt 64% 62%. S 25% 21% | u45% 25%
equal importance,DK 10 9 ©- 15 13 13 8
BO mo important 26 29 60 66 42 .67
_(N=)(222)(221) |- 4% _ (92) (84) |(60) (52)
TV-MO TV more importanmt 88% 84S T c L0 -57% 75%
equal importance,DK 7 .11 |- . 14 8
MO more important 5 5 . : 29 17
(N= M(222)(221) | . 1 (14) (12)
1 i . s - R "
The numbpr of rcspondents for the general significance of the :

media is always the same, since the respondents compared each

medium to television. On the other hmnd, the number of respond-

. ents for each functional area is different., For example, the
distribution for radlg in the news function is computed only
for those who in’ 1966 onsidered radio thei;*nost important

- news medium, _ .

eral significance of television between gqwners andunon#ownerabx

[

R ’ oo

we find that there is pot;much differepce between them.® , !

M +

Let us now examine advdnce ideas as €3 the significance of

television-in—various functional areas, among those who in 1967

se———

have acquirbh & TV set, - Coﬁcerningkthe news function, those




"

BE 2T

‘ who in 1966 prefer the radio thinkptCat television will be more

. important than this medium, while those who prefer the newspaper
feel that this will- continue to be more important than television, |
yAa shown by Tahle 3, with the coming of television radio has lost

‘scme_of its eignifipance in this functional area, while that of

the newspaper has increased somewhat. The shift from radio to
television, it is true, has not been as sizable as might have
been expected on the basis of these advance opinions,

With regard to the infermational function, 1966 adherents

above  all of the magazine but also of radio and the newspaper
considgr that television will become more important than these
mcdiz, while those who“brefer books feel that these will retain
.

their priority. And in fact, as we see from Tables 2 and 3,

the Jther media (except the magazine) have suffered mcre than

books with the coming of television.

Finally, in the field of the entertainment funtion, all the
respondents, regardless of their preferred medium, considered
thatxnelevision would become the dominant medium in this field,
which is in fact what has happened. Thus the respondents have

.

had a fairly clear idea already beforehand as to the changes

induced by televiei:; in the significance of ‘the various media °

in different functional fields.

Let' us now see to what extent advance ideas as to the general

significance of television, among those who eubsequently acquired

‘a televieidh set, cgrrespond to ite experienced significance as

revealed in the 1967 interviews. The analysis showed that the
correspondence was fairly close where radio and the newspaper
were concerned. Those who in 1966 thought that television would

be more important than radio for them answered in this way also
- o .
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in 1967, while those who in 1966 thought that radio would retain
T I

its priority for them also continued to feel this wa§. The s#me
: . |

result was obtained also for the newspaper. On the other“han@,

. those who in 1966 felt that either the magazine, the book or ' .
/ I - * [

‘the movie would remain more important for them than television
nevertheless considered tedevision more important when inter-

viewed in 1967. 1In this respect, then, preconceived opinions ‘

»

L.
did not correspond to subsequent reality.

We éome now to theﬂcorre%ppndence bétween'expectation and@
reality in each functional areé, among TV-owners. These reiults
_ will not be described here in detail, butvthey helpbus to ?drm
a picture ofafhe fuﬁétioqgl areas in which television is able

to replacée¢ some other medium. In the news function, TV seems

-

able to replacgﬁpadio, but not the newspaper, Radio, however,

. still retains its own significance here. Where the informa-

tional function is concerned, television compensates only for

- *radio. While the significance ofwfhe other media ' in this area
also declined, this last analysis ah;ﬁed that TV has not been
able to replace them to any great extent. The effect of tele-
vision appears to have been above all to break up the functional

field and to induce a great deal of random shifting from one

medium to another. - In the area of the entertainment function,

television is able to replace each of the other media, most of

all, however, radio and the newspaper, least of all magazines

. and rooks. . .

@ These findings confirm the conception that television can

replace the electronic media - radio and the filﬁ in those

areas in which it is significant - better than the printgd me -

dia, The latter can be replaced by television mainly with

23
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regard to‘thé expressive functions, art and entertainment.
Evidently conceptions concerniné television did not yet have

time to crystallize fuily before the second ih@erview stage.

On the othefrhand.‘we could observe that the respondents already

had quite an aceurate picture beforehand as to the changes_fele-

e vision would bring in the significance of the media in general

A

and in particular functional areas.

- . - &

¢ <




22

° 5, FACTORS AFFECTING THE SIGNIPICANCE AND VERSATILITY
CONCEPTIONS OF TELEVISION

' On the basis of ‘the questions concerning the advance ideas
as to the significance and functions of television, two scales
were constructed, one of them measuring the eetimated general
significance of televfeion and the other measuring the versa-
tility of functions television ﬁps expected to fhlfil. Also
a scale measuring the actual or experienced versatility of func-

tionse nf television was constrncted on the basis of the 1967

"interview data. - In that connection, it was observed that tele-

vision was experienced in reality as somewhai mope important
than the respondents nad expecte&‘beforehand. In 1967, 29 §

of the respondents considered television the most 1mpprtant
medium (this figure, is somewhat higher than in Table 1. since
the don'tfknow responses are here omitted), while in 1966 only
18 % thought that it would become more important than the other
media.  When comparing the expected and actual versatility of
functions fulfiiled by television it was found, on the other
hand, that televis%ap was expected to overshadow the other media
in different function areas more often than it has in reality

done. Thus the actual general lignificance of television was

slightly greater than that predicted, while its functional versa- -

tility was somewhat smaller., This is an indication that the

general significance of the mass media is quite clearly affected
‘-~

by other factors in addition to the extent to which the material

they offer is able to satisfy the various needs of the receiver,

. 25
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‘!Hihose who did not, although we might havg,expected thatsthe

#

/ * ‘. »

During this study it was also observed that in.a certain sense

television served as a status symbol. Those who had Acquired

a TV set felt that their social status had risen between, 1966

¥

and 1967, while those who had not felt that it had declined.

L]

On the basis of the theory of cognitive dissonance we might

- ¢
- A
« *

conclude that alreédy«thé relatively high cost of a TV set.would

Y

force people to take a more positive attitude toward it, eied‘
. £

if it were not able to replace the other media in various func-;
tion areas: to the extent they had expected.

As 3‘“saw in the preceding sectiaon, advance ideas as to the

.

géengral significance of television did not differ ‘to any notice~

o ‘ N i;“a
able extent between those who subsequently acquired a set” and

former ‘%Fld consider television already in advance more impor-

tant than the latter. The two groups also did not differ to any

great extent as to the importance they expected television to

have in various functional areas. Actuadly, a factor affecting
these advance ideas more is whether or mot the respondent in-
tended in 1966 to acquire a TV. Those who at this stage did
not intenﬁ to do so considered telev}sion considerably less ip-
portant fhan those who did. On the other hand, thosé who in
1966 did not intend to buy a TV set, but later nevertheless did
so, had changed their conception“as to the general signifieancc
of television more strongly in a positive direction than';%e‘
rest of those who had acquired a TV set. In this group the

greatest change, in a positive direction, of ideas concerning

the functional versatility of televisibn were also found, though

not as grcat, in terms of mean standard values, as the change

concerning the peneral sipnificance of television. This can be

W

~
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interpréteﬁ on t%e basis of the cognitive dissonance theory:
those who, perhaps for financial reasons, had not intended to
acquire a television set, but d1d so nevertheleSS, were subject
to gréater disson;ﬁce than the others, and resolved the situa-
tion by ascribing greater value to tﬁéﬁgedium. This interpre-
tation was tested by standardizing 1€§e1 of income, and the
result wére consistent with the hypothesis. The relatiQe change
in a positive direction of the genera) significance ascribed to
television was greatest among that low-income gfoup who in 1966

were not certain whether they would buy a TV set,>but who sub-

» sequently did. so.

. The political views of the individual aisoﬂappear to affect

his attitude toward television. Those identifying with the

1eft wing in politics considered television more important, both

inﬁédvance and after actual gxperience, than did those identify-
ing with the right wing} Furthermore, thevfeiative general sig-
nificance ascribed to television incrégsed among thé 1eftwingers,
while it decreased among theiriggtyingef; and the_doh't knqﬁ_w ‘
re;pondents. Thig finding can again be interpreted on the basis
of the cognifive#dissonapce theory. An alternative explanation

may be that the politicalasituation in the’country at the time -

i.e. the existence of a pféhtwiﬁg or leftwing majority in Parlia-

ment - may affect attitudes toward a state-controlled mass medium,

P
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